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\Who Is Kostas...
gorn In Athens

lo+ years of experience In Digital Narketing
Founder & CED of Digital Minds

[o00+ Influencer Marketing Projects
tl2lVl+ Influencer Marketing Budoet
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Jtoiximan - > YouTube Pulse
FIFA WORLD CUP et
Brasil
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https://www.youtube.com/watch?v=L3I1pnH4hDs
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WHY SHOULD
BRANDS CARE?
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in 2023

"/0% plan to Increase their budgets in 2024
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Thls. 15. JUSI. Al AD.

@ nikkietutorials & « Follow A N D TH AT,S 0 K
..
£5 \ nikkietutorials @ my brand Nimya y
&/ blends skincare with makeup by .
offering skin-prep products and

colored cosmetics for all you beauty

lovers! @ 0O with thousands of skincare
routines out there, | wanted to
simplify for those overwhelmed by the

endless options @ our DOES IT ALL
CREAM is the one step to beautiful
skin. a3 universal moisturizer that's
simple, but so effective! 0 our STOP
TONER TIME! is a toner/cleanser
hybrid that is a secret weapon for

healthy, clean skin with minimal effort!
AVAILABLE NOW AT @nimya
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Liked by munaalmulla and others
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WRY [5 1T A PRIORITY
FUR YOU?

CONSUMERS ARE
OVERWHELMED

And we responced by creating more content....
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WHY [5 [T A PRIORITY
FOR YO y
CONSUMERS TRUST % "%

d2% trust people over brands
/4% use social media when making a purchase decision
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A BRAID 1S VO LONGER
WHAT WE TELL THE
CONSUMER ITIS - 1/ |5

WAL GO Tzl
Al Olie 1 5™

||||||||||||||||||||||||||||||||||




e need to reach people
with content they want,
from people they trust.
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BUT IWRAT DEFINES INFLUENGE?

THE GAPAGITY T0 GHANGE
THE OPINION & BEHAVIOUR OF
OTHERS




HOWeVer..

FOLLOWING = INFLUENGE

Kim Kardashian’s conversion rate IS Wworse
than a banner ad!
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INFLUENGER
o IRATEGY
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pes of Influencers
ollower Gount

4T
by¥

\lano Influencers (IK-10K followers)
Vicro influencers (I0K-100K followvers)

\acro influencers (100K-1IV1 followers)
Vlega or celebrity influencers (I\V1+ followvers)

N \
© 2024 Digita Minds | Al Rghts Reserved digptal ,mnNdd



The Power of Influencers...

Increased Reach  Targeted Trust and Cost- Boost in Sales
& Engagement  Audience Credibility Etfectiveness
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key steps to bullding
a solid influencer
Vlarketing Plan
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Stella Volani e
& Audience 21K

= @ul = Owner of Company Name W ®Physical education and sport Z Reach 61

SCience. *PERSONAL TRAINER. »SOCIAL INFLUENCER. »TRAVELLER. > Resonance 49

) Athens, Greece {7 Brand Safety @

= Finding The
,: I SIER Right Influencer
| |

6K
Turkish 1.25%

ax
® Female 24.8% Spanish 107%

2K
Male 75.2% Italian <1%

0

17- 18-24 25-34 35-44 45-84 85+
Country 0 City O Ethnicity ()
Greece 84.6% Athens 10% White / Caucasian 93.9%
[E]1 Cyprus 215% Thessaloniki 8.75% Asian 3.26%
ES United States 1.45% Serres 4.47% African American 1.99%
™ Germany 1.44% Heraklion 215% Hispanic <1%
1 ntaly 118% Patras 1.55%
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®0600© Unawate. (&[]
Mairy Remy e
Video Blogger & Audience 310K
Mairy Remy i@ ! Proverbs 3:5-10 Mid-size model @bode_agency % Reach 92
) Athens, Greece ¢ Resonance 96

{(/Brandsafety @

= Spotting

Audience Insights for Mairy Remy on Instagram

Audience Credibility Audience Type () Audience Reachability (%)
Infiuencers 9.2% <500 Following 51.5% m 0 S e I S n
0 .
0 Mass Followers 16.7% 500-1K Following 221%
Suspicious 12% 1K-1.5K Following 9.65%
Total Audience Credibility 88% >1.5K Following 16.7%
Engaged Audience Credibility 92.3%

41.8% of engagement not from followers

Audience Growth 64.4K Engagement Rate Growth 9.38%

50K
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50K
8%

40K
8%

30K
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20K
10K 2%
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IN CAMPAIGN Select

L'Vg Eponimos Alkoolikos

MHIFA ZTO EUROBASKET (napeolAa pe tnv
ESvikr) #4)

b 422k ) 86 * B4BK = 352K
1.22% [ 53.3
IN CAMPAIGN Select

% Noz Siotos

Nape Exdabapa B The hype is real &
#eurobasket @eurobasket @hellenicb! Aeite
10 nayvidt oo @ertofficial

) 187K (13 “s 248K M BITH

IN CAMPAIGN Select

L"fg Eponimos Alkoolikos

Blwoa vopldw 1a no tpéla npaypata oto
penvd Heurobasket § @hellenicbf
@eurobasket

18k 26 % 115K A 14.7%
"Ml 20.8
IN CAMPAIGN Select

l I Giwrgos_Arampatzis

Agite 1o nawyvibia tov Eurobasket oto
@ertofficial #eurobasket

S asok s < 1 > 31.8K

IN CAMPAIGN Select

‘ Xristt

|

Aeite 10 nawyvidl Tou Eurobasket oto
@ertofficial #eurobasket

16.9K ) 32 % 21 235K
12.4K 137% m 41.2
IN CAMPAIGN Select

% Stavros Tsotsoros (dead....

Aev pnopoloa va oTagathiow va
YAUOYEAQW o010 PAKO EAAGS @E -
MoAwvia ==, Elual TEoua hvoed via o tLBa
H1sek O 34 % 9.2K A 20.6%

m 2.75
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Trending Hashtags

#eurobasket

#roadloeurobasket




8 30 49K 930K 2.53M 3.87M 4.54M 4.08%

INF'S POSTS ENG'S VIDEO VIEWS REACH IMPRESSIONS POT'L REACH ENG RATE

MOST ACTIVE INFLUENCERS MOST ENGAGING INFLUENCERS HIGHEST ENG RATE MOST VIDEO VIEWS

Q A 2 (ﬁ Q) 7.57K 7 3.97% > 200K
a A 2 Q) 5.46K A 2.32% > 183K
) I‘
(T4 2 2 54K A 1.66% > 147K
lij B Q
p 9 @ 2 ) 1.83K f A 0.98% > 92.5K
T%Kx;\vi?
S
@ 2 Q) 1.46K A 0.9% > 92K
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185K 1.0K €12.8K

CLICKS CONVERSIONS REVENUE
NAE LINKS CREATOR CODES CLINKS
dgitol mindd  Brand.com/creatorl  CRI 185K
Total 185K
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CONVERSIONS

1.6K

1.6K

REVENUE

£12.8K

£12.8K

digitol AMndd



Influence &
Responsibility

| N\
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CONTRACGTUAL PROTEGTIONS

Partnership Agreements

XN O D 1

OWNERSHIP ~ APPROVALS PAY OR PLRY PAYMENT TERMINATION
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Paid Partnership Lahels

What They Mean for Brands & Influencers

Transparent Disclosure
Avoid misrepresentation

Educating Influencers, Brands & Audiences
Comprehensive Contracts

Regular Monitoring and Audits

Industry Collaboration
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Key Takeaways
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In 2024, brands should expect influencer marketing to be an integral part of
their influencer marketing strategy.

An effective influencer marketing strategy helps you create authentic
content for your audience.

Having a dedicated bucget set aside for influencer marketing can help you
produce more effective campaigns.

Determining your bucget, goals, and platform will help guide which
Influencers to contact.

oelect influencers that match your brand voice to ensure quality content and
audience response.

talyeaways

Work with influencers on a long-term hasis to see better results.
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Inank you!
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